
TRU'ONG D~IHOC KINH TE
Khoa Quan tri kinh doanh
Chlfo'ng trinh QTKD NVCL

BANG TRQNG s6 NQI DUNG MON HQC

Miln: Kinh t~ vi mil Mil miln hQc: INE 1050-E s6 tin chi: 3

Cdp iii} 1 (%)
Cdp iii} 2 (%) Cdp iii} 3 (%)

Ni}i dung < (Tai t~o- (qp lu~n-PhiinTrQng so (%)
(Tai hi~n-Bi~t)

Hi~u+Ap d",ng) tich va ilanh gia)
Block I. Demand and Supply

1. Introduction to economics;
30 15 10 52. The market forces of supply and dcmand;

3. Supply and demand analysis;

Block II. Consumer and Firm Theory

4. The theory of consumer choice; 20 lO lO
5. Production and costs

Block III. Market structure

6. Firms in competitive markets;
25 10 10 57. Monopoly;

8. Oligopoly and monopolistic competition

Block IV. Factors markets
10 5 59. The markets for the factors of production

Block V. Market failure and the role of government
15 5 1010. Market failure and the role of government

Total 100 35 40 25



TRUONG D~l HOC KINH TE
Khoa Quan tri kinh doanh
Chuo'ng trinh QTKD NVCL

Mon: Kiuh t~ vi mo
cAu TRUC DE THl MON H<.>C

Mil miln hl}c: INE 1050-E

Thiri gian: 90 phut
S& tin chi: 3

• Ml,lc tieu ki~m tra/ihinh gili: Danh gia kha nang hieu bi6t, ap d\lI1g va phan tich ve ki<~nthu'e man lwe kinh te vi mo, eae h,reeung diu thi
tmong, du true thj lmcmg va vai tro ella ehinh phu.

C~p d{>1 Cap d{>2 Cdp d{>3

N{>idung %
(Tai hi~n-Bi~t) (Tai t:.IO-Hi~u+Ap dl,lng) (qp lu~n-I'han tich va dauh gia)

Trac nghi~m TV lu~n Trac nghi~m T\r lu~n Tdc nghi~m Tv lu~n

SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D
I 30 8 1.5 2 2 5 5 2 2.5 2.5
II 20 5 1.5 2 4 2 2.5
III 25 5 1.5 2 2 2 2.5 I 5 5 1 6 4
IV 10 2 2 2.5 2 2.5 2.5
V 15 2 2 2.5 2 6 5

T&nl! 100 18 27 36 10 20 25 3 15 15 4 10 10 3 18 14
% 100 36 25 15 10 14
% 100 36 40 24

Ghi ch": Cae ehG'vi~t tilt: SL: s6 luqng cau hoi danh cho cau trile nghi~m/ 56 luqng '1 danh eho cau tt! lu(in; TG: thoi gian eho 1116icall hoi/y, tinh
theo phut; D: di~111s6 cho 1116icall hoi/y, tinh tren [hang di~111100

Giang vieu thi~t k~ Giam d&c ChuO'ng trinh


	00000001
	00000002

